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There are different ways in which an organization can accurately identify the elements of its own culture. The behaviors, values, practices, beliefs, and policies are the main realms of the organizational culture.  To identify the culture of an organization the major work aspects, as well as the characteristics of its work, can be used to determine particular religion in an organization by considering teamwork, professional development, the carrier paths defined, the way employees interact with one another and telecommuting. Also, the culture can be identified by looking the way an organization the mission statement and vision is communicated. 
Mission and vision of an organization is an integral part of the organization that gives clear understanding to employees and the goals that organization strives to achieve leading to the employees establishing specific values and practices which constitute its culture. If the organization has a website, it is likely to identify its culture here since most corporate culture. An organization will usually describe itself by using its website. Further, the existing behaviors, policies, purpose of an organization the way employees and clients are treated and practices are typical ways in which an organization can identify its culture or identify the culture of other organization.
The organization can use a couple of ways to promote the awareness of culture among its personnel critically. This is done by organization taking time to know the home of employees by asking their staff about their culture as way of increasing cultural awareness while promoting the engagement of the employees in the organization (Bhalla, Qazi, & Miralam, 2018) Organization can organize day for international foods which will act as trade market of employee’s culture. Hosting an international food day and including most traditional foods will arise and promote awareness of the perception among personnel. The cultural awareness plays a paramount role in organizational success. An organization that has staffs with a good understanding of cultural awareness, as well as intercultural competence, makes  it easy for organization to work across a multiple of cultures. Necessarily, this awareness is essential to all employees, and thus it makes an organization to carry out business internationally by devising best communication that cuts across broad cultures. In an organization, cultural awareness is critical in that it is a foundation of devising which communication can be used based on the cultural believes values and perception. The cultural organization is very central when an organization needs to interact internationally.
 I believe that a global organization in the 21 century is obligated to provide its employee with opportunities to increase cultural awareness. This is done by cultural systems those assumptions, values, and symbols. For instance use of symbol has a different meaning where cultural diversity, especially in countries, likes the United States of America. There is a design in which the use of finger symbols represent a sign of homosexuality in the US (Gover, Halinski & Duxbury, 2018). Therefore understanding such symbols and values of other cultures places one in an excellent position to be a victim of being misunderstood or get you insulting others by use of symbols while trying to communicate something different. If they don’t provide such opportunities to employees, the organizations will stand to lose it global interaction with other nations hence affecting organizational performance.
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